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ABSTRACT

The Millennial generation is described as individuals who were born between 1982 and 2000. Using
seven characteristics described by Strauss and Howe (2003), we administered a 50-item survey with
additional open-ended questions to see how accurate these stereotypes actually are. Similar to
research by Brown and Fritz (2001) on Generation X, these students expect to have a variety of
teaching styles in the classroom, including PowerPoint. We found similar results for millennial
students. Interestingly, we also found that students did not always believe that other students their agestudents. Interestingly, we also found that students did not always believe that other students their age
held similar views. For example, they were significantly more likely to indicate that classroom
interaction was more helpful for them than it appeared to be for others. There are many implications of
these findings for college teaching and learning.

METHODINTRODUCTION METHOD
Participants
• We surveyed 178 students at the University of Wisconsin-Stevens Point. The

students who participated in our survey ranged from 18 to 23 years of age (M
= 19.1). The majority of the students were freshman (69.4%). The mean total
credits earned was 22.79.

• Among the student participants, 55.3% were female and 42.9% were male.
Also, 76.5% of the students indicated they were pursuing a B.S. degree. An
overwhelming percentage of the participants were Caucasian (96.5%).

INTRODUCTION
Recent analyses of the popular media and literature have suggested that the 

newest generation of students may be unique. But do students of this 
generation really possess these implied characteristics, tendencies, and 

preferences?

Background
• The millennial generation has been classified as those individuals born

between 1982 and 2000. There has been much speculation about the
characteristics of this generation

Procedure
• Participants filled out a 50-item survey that assessed attitudes toward seven

broad “traits” of the Millennial generation (e.g., Sheltered, Confident, Team-
Oriented, etc.) identified by Howe and Strauss (2000).

• In Fall 2005, Participants were asked to answer 8 open ended questions. In
Spring 2006, we administered the 50-item survey and asked participants to
answer 6 additional open-ended questions.

• For each item, students were asked whether the statement is true of them (on
a 5-point Likert-type scale) and whether they believe it is true for others their
age. For example, students were asked whether they preferred a “Team-
Oriented” classroom environment with discussion and interaction.

characteristics of this generation.
• Strauss and Howe (2003) have identified seven traits that they believe best

summarize Millennials:
1. Special: Millennials have faced many structured, planned, and supervised

environments and therefore expect feedback and structure in any
environment.

2. Sheltered: As children of Baby Boomers, Millennials have a strong need
for safety coupled with close relationships (especially with parents).

3. Team-Oriented: Millennials focus on the development of strong team
instincts and expect community involvement, group work, and tight peer
bonds.

4. Pressured: Millennials have faced strong social and academic pressure
d th f k t “ t thi i ht ”and therefore work to “get things right.”

5. Conventional: Originality may be less important for Millennials than
making sense of a chaotic world and helping to simplify information.

6. Achieving: Millennials expect to meet high standards and succeed,
especially in the areas of technology and science.

7. Confident: Millennials are upbeat and excited about their futures, but also
risk-aversive, as they focus on long-range personal plans.



RESULTS: OPEN-ENDED
Use of Open-Ended Questions and Responses
• These questions were generally aimed at discovering students’ expectations

about classroom behavior and were not designed to specifically represent the
Strauss and Howe categories.
We chose responses that ere most representati e of the Millennial generation

RESULTS: ITEM RATINGS 
Likert-Type Ratings Analyses
• Two representative items were chosen for each category of the Millennial

characteristics described earlier (see Table 1 for these items).
• For each of these items, students’ responses to their self-rating and their rating

of others their age ere compared sing a Dependent Samples t tests • We chose responses that were most representative of the Millennial generation
as well as responses that contradicted the expected characteristics given by
Strauss and Howe.

of others their age were compared using a Dependent Samples t tests.

DISCUSSION REFERENCES
“Those who pay no attention to generational transitions, or who think 

generations matter only to the producers and consumers of pop culture, 
leave themselves with precious little to assess where they, and America, 

stand in the sweep of history.”
- Howe and Strauss (2000, p. 4)

Conclusions and Implications
• Previous research on Generation X has shown that, despite all the

stereotypes, the values, goals, and expectations of Generation X are not
significantly different from the mainstream (Eskilson, A. & Wiley, M. G., 1999).
Similarly, the Millennial generation may not be radically different either.
Whil th di t l b t i li ti th i b bl t th
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• While the media portrayals may be too simplistic, there is probably some truth
to the generalizations. Students’ perceptions were not always dramatically
different from media perceptions. There are remarkable individual differences
in preferences.

• In the future, we would like to analyze the additional 6 open-ended questions
as well as run more analyses on the 50-item survey.

Comments, questions, or inquiries should be directed to: 

Craig A. Wendorf, Ph.D.
Associate Professor of Psychology
2001 4th Avenue
University of Wisconsin – Stevens PointUniversity of Wisconsin Stevens Point
Stevens Point, WI, 54481
Email: cwendorf@uwsp.edu

The format of this document, but not the content or the general layout, has been altered from the original.


